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Business Objectives

Building pride and growing engagement by utilizing
personalization and dynamic content via a test and

learn approach in order to deepen loyalty and
drive revenue.

THE ST. REGIS MARDAVALL MALLORCA RESORT, MARRIOTT
PALMA DE MALLORCA, SPAIN
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Campaign Strategy Pillars

Key Campaign Strategy Pillars For 2023

Determine Focus
Areas For
Improvement &
Optimization Tied To
ATest & Learn
Agenda

Capture Primary &
Secondary Baseline
KPIs (Revenue, CTR,
Unsub Rate, Program
Engagement)

Identify New Key
Segments For Content
Versioning,
Personalization &
Reporting Only

Look For Connections:

With Luxury MAU,
Themed Additions,
Offers & Testing
Opportunities

Feedback Loop To Stakeholders
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Expand Regional /
Localization Content

Efforts
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Loyalty Program
Support

Targeting &
Personalization

Scalable
Content

Offers &
Localization

9'M0 Ilth RO adm ap | C O re MAU Program Level - Testing Focus Areas

April May June July August September October November December

- - - Road Trips Srsnt?;tt : Jiaev:l Work & Play Celebrations ﬂl’?:::ly W'}ﬁ'gotg 4G°
Brand Portfolio Campaign
Q; Points City GloPro: 08/31 - 11/14
HONIOE Express
4/4 ' Initiative
Q2 Points Promo: 05/04 - 06/29 Q3 Points TBA Q4 Points  ygarin
Promo: Promo: Rare
EATLTO 08/10 — 08/24 EAT LTO TBC

Tailored Content by Segment
New Key Segment Opportunities

Block & Tackle Enhancements

Milestone Messaging Inclusion of Videos
Brand Education & Content App Downloads

Targeted/Gated Offers
Hero Offer Testing

Quarterly Planning & 3 3
Business Reviews
Ongoing Support for Key Initiatives

* Program Growth Initiatives « Partnerships * New Languages MARRIOTT Y4
«  Brand Awareness «  Moments +  Cobrand: ACQ/ECM, LTO & BAU BONVOY' /s«



Test & Learn Prioritization | For Building Pride & Growing

Targeting & Personalization

1. Tailored Content By Segment
Inactive Members
Ambassadors

3. New Key Segment Opportunities
Cobrand Acquisition

7. Lifestyle Data/Personas

Scalable Content

4. Milestone Messaging
5. Brand Education & Content
6. App Downloads

8. Inclusion Of Videos

Offers & Localization

2. Targeted Offers
Gated Offers

ATM
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Core MAU | Q2 Actions Taken

Targeting & o
. Scalable Content Offers & Localization
Personalization
« Test targeted luxury brand » Brand Portfolio hero feature + Targeted Hero offer test by
awareness content to new (June) Region (April)

Max ADR segment (June
S ( ) * New milestone messaging

design (June)

 Elevated campaign design:
brand education, scannable
headlines, refreshed Did You
Know & Leisure Destinations

& Traveler modules (Q2)

MARRIOTT
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Core MAU Successes to Date

MARRIOTT

BONVOY"

You can eamn even more points toward your next getaway uber
when you link your Uber and Marriott Bonvoy accounts

Thank you for your recent stay. We look forward to
welcoming you back soon! »

There are many ways to eam points outside of hotel stays
including dining out, ordering in. taking an Uber, flying, shopping,
renting a car, and more.

Get ready for your upcoming trip! Use the Marriott Bonvoy
app to check in, make requests, and more »

. . P / You can redeem points for more than hotel stays on things like
angmmlanom on earming Silver Elite Status! shopping, home rentals, exceptional experiences, and more.

You'll now earn 10% bonus points on stays. »

You’re so close to Gold Elite Status! Learn all the ways to

) You can donate extra points to your favorite charities including
earn points that will take you to the next level. »

Unicef, American Red Cross, World Central Kitchen, and many more.

Milestone messages Additional “Did You Know?” messages

MARRIOTT \ V4
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There are m
‘Where Can We Take You Next? inClUding dir

Let’s Get Social Trending Travel .
Your Guide to the Most Indulgent Stays rentl ng a cal
in the World

Instagram Inspiration

Follow us on Instagram and fuel your passion for travel with
incredible images, videos, and more inspiration for your next
‘amazing adventure.

Adding new culinary experiences 10 your tinerary can enrich your
travel and help you create lasting memories. Tap into your inner
foodie and plan your next trip around these nine stunning

properties with equally exceptional restaurants.

SEEALL9
SEE ALL NEW HOTELS

+ Instagram, New Hotels & Project Wanderlust modules * New Design Elements

* Brands | love & trust * Rounded corners

* Provides sense of community * Animated Icons

« Takes Me to More Places + Eye-catching carets

 Inspires me to travel more + Optimized for easier scan-ability

MARRIOTT
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Coming Soon to an Email Near You

Find Your New Favorite Hotel Brand

| ]

AUTOGRAPH
COLLECTION
HOTELS

Brand Spotlight

Exactly like nothing else, Autograph Hotels are a global collection of over 120
distinctive independent hotels carefully crafted to leave a lasting imprint.

COURTYARD

Donate Points
Support a
Good Cause

Donate your unused points to
support charities including the

American Red Cross, World Central World
Kitchen, UNICEF, and more. Central
Kitchen

» FIND A CAUSE

Donate Points
Help Syrian
Refugees

Marriott Bonvoy will be matching

1 up to 20 million points donated by
our members to help those
impacted by the devastating
Brand Spotlight earthquakes in Tirkiye and Syria.
With over 1,200 hotels worldwide, Courtyard by Marriott enables ambitious
travelers to succeed through an environment that inspires creativity and
fosters connections.
- Brand Spotlight Marriott Feel Good Content
e Brands | love & trust * Brands I love & trust
* Provides sense of community
*  Suits my lifestyle
1 ©2023 Marriott International, Inc. All Rights Reserved. Confidential and proprietary — may not be reproduced or distributed without the prior written consent of Marrioft.
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In Development

MARRIOTT » MY ACCOUNT
BONVoY" » FIND & RESERVE
J [ ’ BON Download the Mobile App! Book your next trip, check in,
<XX,XXX> points ite <XXXXX4348> vey make requests, and more. »
Alexandra Stephanopoulis ———— 25
» VIEW ACTIVITY 23 nights this year as of 3/21/2023.
You have a Free Night Award available to redeem,* which you can now combine
with up to 15,000 points to access more hotels you'll love. Certain hotels have resort fees. egc Download the Mobile App l()da_y »
Get to Know
UNSUBSCRIBE + TERMS OF USE + PREFERENCES + PRIVACY CENTER MARRIOTT

BONVeOY

Terms and Conditions
Legal Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore et dolore magna aliqua.

Web View

* New Status Bar * Mobile App

< Showing new option with Free Night Award * Milestone message placement

message + Always on footer placement

* Makes me feel welcome . )
+ Interactive videos to educate

* Inspires me to travel more .
* Makes My Stay Easier

MARRIOTT
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sV DUBAI — THE PALM, UAE

How Can We Keep
Pushing the Boundaries?

MARRIOTT
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Minimalism

With the average attention span being shorter than ever,
delivering the vital message within the first eight seconds is
crucial. Minimalism is about avoiding the unnecessary, and

focusing on what matters most.

* Pairing back on the amount of content for shorter emails
* Simplified compositions with ample negative space
* Monochromatic color schemes (more on this later)

* Writing concise copy

Another Consideration:

F-pattern layout for easy scan-ability. It makes it easy for the human
mind to read and understand the content.

14

The Business of
Photography

Join hundreds of students for Chris
Burkard’s comprehensive course on
how to elevate your photography
business for

On Sale 529  $149

Sign Up Now

%k k ok
5 stars all the way.

)d

Ends Tonight

Enroll for 5299 $149

Take the Workshop



Industry Examples & Thought Starters

* F pattern layout example

We made it!
monthly
challenge
OUTSITE June has proven utterly intense. With two
o, events on our agenda we made it through.
B3
il G |
I l A First came the Startup Grind Europe Conference
Sonder P
COMING SOON. ‘Special thanks to radix website for sponsoring.

California dreaming? BESTSELLERS. FAcE up eve MuLTLUsE our participation.

Tomorrow.

The second came the PIRATE Summit in
Cologne where meaningful connections were

b Sk
If you're up for something different We believe in better. e an eschd the compettonfirat Outof
Get ready for a new era of prestige skincare. 60 pitching startups, we were selected among,
There’s lots to do in Seattle, the Emerald City: Take a hike to Pike ——rt & et b, e thp:
e — Place Ma.rke( for local treats and vinyl records. Or a |IIE‘IB| hike on purchase from ILIA. You're now protecting i
Mount Si. Get sky high on the Space Needle. Get inspired by the nd reviving your skin with beauty that
coffee and cafe culture. crawless.network

European masterpieces at Seattle Art Museum. Soak in the famous breaks the cycle. Way to go! ]

Our distributed edge networkis currently online.
and operating. We have successfully connected
alimited set of personal computers that execute
automated business tasks. Since launching it six
months 2go, we've processed more than 15 mil-
lion web pages.

Ifthe exact same task would have been manual-
Iy done, at only 30 seconds per web page, we've
saved our customers no less than 14 years in
manual abour.

How much would really cost to hire someone do
repetitive web browsing tasks for 14 years?

[
- . * Test shorter emails to see if engagement increases
P \ * F pattern layout for Offers & Member Benefits section for enhanced scan-ability
= * Monochromatic layout to divide sections instead of module dividers (more on this later)
MARRIOTT
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@ Sonder

Bienvenidos a Mexico City

Cielo | Mexico City

Mexico City has a lot to offer.
From historical landmarks to a vibrant food scene, there's a Sonder
near it all. Check out some of our newest spaces below.

Start planning

Trends in Email Design
Use of Shapes

The use of geometric shapes and lines has a solid ground for
delivering the message successfully to its reader. They can catch
the user’s attention and direct it toward the focal point. For
example, a circle instantly focuses our attention at the center.

* Rounded Landscape heroes
* Rounded corners

o Irregular Frames

Another Consideration:

Overlap text and shapes to conserve more space and have even more
control over where your readers eyes are drawn to.



Industry Examples & Thought Starters

A8 sonder A allbindy
Takeit
outside et
See our latest Take the trailhead
OFFERINGS FOR YOU ;

less traveled

Ic

New Arrivals

Plastic-free picks to get excited about. The Silver Fern

Tree Flyer

Stay in style
Ehiadsichia

SHOP WOMEN

* Test rounded landscape heroes for higher engagement
* Implement rounded corners in all communications for a more intentional feel, also more inviting

* Irregular Frames to draw the eye; create visual interest

MARRIOTT
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Use of Color

Warm, optimistic, and pastel-colored emails are associated

with calmness, softness, and peacefulness. They also invoke an
inviting feeling.

* Pastels invoke a friendly & inviting feel

* Monochrome layouts

* Color-blocking — Important to keep emails short so reader doesn’t

find them monotonous

Another Consideration:

Soft Gradients generate a calming aesthetic for email design, helping to
put viewers in a relaxed mood and ready to consume.

18

Wedsweld

NEW ARRIVALS  SHOPALL SALE FIND A STORE

WE THINK YOU’RE GOING TO LIKE THIS:

SN |E
&
C L Gae

AND SMILE AGAIN




Industry Examples

tdos

GREAT SUMMER
OFFERS

19

ARTIFACT
UPRISING

NGO PAOOOO

L)

\Welcome to the
Gates ol Fab

her gi

* Colorblock layout to divide sections instead of module dividers for a
more cohesive look

* Potentially use shades of our secondary colors for monochromatic icons
and other design elements

* Use gradients as background colors in copy-only banners

©2021 Marriott International, Inc. All Rights Reserved. Confidential and proprietary — may not be reproduc

3 Women,
Standing Tall

Diamond
for Girls Inc.

\

o _

Nadya
for Period

Miry
for Miry's List

"Taking a Stand

@

The ke¥s
to adventure

PANNERS

With four secure and dependable keys,
You'lenjoy convenient access wherever
youtal

Make a reservation withafulyrefundable deposit

23
Key Card

Account Support Gear Shop

“Astay at Senseiis part
Juxury spa, part adventure
camp, part medical
checkup, and part
immersive art walk.”

A Wellbeing
xpel




6 Bold Typography
_ AFind your

Capture a reader's interest, make a dramatic statement, and
quickly deliver the content that matters most.
Partly inspired by the playfulness of social media graphics, it lets
the message do the talking.

* Make the first impression count
* Tie together visuals and typography for greater visual interest

* Creates excitement in the inbox, gives readers more to look forward to

As the days get longer and the air gets warmer, it's time to start
planning your great getaway. Explore these poolside stays that are
made for summer.

Grab the SPF




Industry Examples & Thought Starters

War{derlust

0000

A UNIQUE 1 WEEK ADVENTURE

(1S

It’s always a good day
in Fort Myers.

‘OUR SATISFIED ADVENTURERS

m ST COnD A

* Try larger, typographic hero treatments to catch the reader's attention

* "Brand" large promotions through strong typography & photography

MARRIOTT
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Trends in Email Design

Custom Illustrations

People crave authenticity in their interactions with brands.
Bespoke illustrations can enable brands to demonstrate a more
playful and human side.

* An illustration is an effective storytelling tool
* Can help convey conceptual messages in a simplified way
* Shown to capture emotions and feelings

* Build customer loyalty

22

A vacasa

‘ﬂ‘

v\ |
© ©

Greetings from the
open road

Nothing says summer quite like a road trip, with the
windows rolled down and snacks at the ready. Spend your
sunny days exploring something new—from rocky Colorado

all the way to the breezy Oregon Coast.

Put It in Drive



Industry Examples & Thought Starters

Build your Nest [he Holiday e @
B kg yours Get the most from your Collection SE E“':;"g I; A
membership e

o

Update your airports

&

Did you know?

Now that you're on the list, you'll be the first to
know about new arrivals, special offers,
exclusive launches, and so much more.

SHOP NOW »

St by Wﬁ”

Limited members can follow up to five
departure airports.

|
~ g * Custom illustrations created for the member education videos is a great example
/ \ * Traveler also utilizes custom illustrations
= * We want to be careful not to overuse, but can explore other areas where illustrations can add value

MARRIOTT
. . ! ) ) I . ) . . o O
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RIFLE PAPER CO.

THE ART PRINT SALE

INR
N\
AN

ART PRINT

A new gallery wall is blooming, just in time
for spring. Buy one art print, and get one free.

SHOP ART PRINTS —>

Trends in Email Design

Video & Interactivity

With attention at an all-time low, video can be one way to
stand out. 92% of marketers report a good ROI
on video content.

* Video

* Animation

* CSS headline text (creates an effect where the headline slightly
animates. The headline may fade in or out, or switch between different
words.)

* CSS animated buttons

* Image rollover effects



Industry Examples & Thought Starters

Accordion display example

[eteTc]
A PERFECT
PLANET

A Perfect Planet

BIEAM Discover more with the BBC

G Google Store

Truly wireless.
Truly amazing.

Google Pixel Buds deliver brillant sound,
and come in four beautiful colors.

Join David Attenborough on a journey to discover
how incredible forces keep our planet in perfect m

balance.

This is an interactive email
d  Select anatural force below to explore
= anepisode

vore wow

S 'BLACKCURRANT SORBET Canyou Mhiaro We are zoing?
b [ R — you guess where we are going?
VOLCANOES @‘ﬁ-& e
Y i e
: s . m=0ne
TAP OR HOVER TAP OR HOVER TAP OR HOVER LJ \Y4 N A S | L :
...... & e e (LUE (LUE (LUE e
G T0 REVEAL 10 REVEAL T0 REVEAL
WEATHER e 28 ~
iy s e v, N ()
- \ [}

Keep an eye out for our big reveal soon!

_OCEANS

-

* Accordion displays
* Gamification elements
* Rollover effects in CTA buttons and imagery

* Cinemagraphic type animation (more subtle animation but still attention grabbing)

©2023 Marriott International, Inc. All Rights Reserved. Confidential and proprietary — may not be reproduced or distributed without the prior written consent of Marriott.
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Sustainability and
Eco-Friendliness

Accessibility, inclusivity, diversity, and equity are not the only things
the target audience expects from the company’s emails. Nowadays,
they prioritize brands that practice social responsibility,
sustainability, and eco-friendliness.

* Highlight social responsibility efforts
* Promote fair trade and celebrate picking up environmentally-

conscious business practices.

Potential Drivers:

70% of consumers are willing to pay more for goods from brands that

. demonstrate social commitment.

‘We thought a lot about the
item(s) you’re thinking about.

Is it functional? Multifunctional? Durable? Our
designers asked a lot of questions and we hope
You will too, To start, consider asking yourself: ‘Do
Ireally need it?” If the answer is “yes” this is gear
You can count on, and will stick with you until
you're ready to hand it down.

Your Bag:

Woman's All Seasons Hemp Canvas Bomber Hoody

$179.00

UNITED BY BLUE

RESPONSIBLE DURABLE GOODS

INTRODUCING

ORGANIC COTTON
HENLEYS

IN A SOFT, STRETCH

WAFFLE KNIT (OF COURSE).

STAND-ALONE
STAPLE

FEEL COMFY,
LOOK POLISHED.

SHOP MEN’S

A
WARM BASE
LAYER




Industry Examples & Thought Starters

Oblendjet

ETON FOR THE PLANET

VIRTUAL 81T

e e ey

Clothing for every body

Creating sustainable, ethical clothing for
everybody is something that's incredibly
important to us at UBB. But we realize that
our current size range doasn't always

Feel Good About What

3 i " include every body.
You're Putting Outside
Hclp us improve our ot s e o e
e b e e e et e
SllStalnablllty agen & e e F A g e
We would love to “!’:;,Z'.'.f’f«fi ;:e::w;::: t‘:, tmw i relstes tous s a
§A ~ |
N
* Find more ways to bring in inclusivity and diversity through imagery, social content
P N * Highlight charitable causes
MARRIOTT
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T

Influencer Marketing

CHRISSY TEIGEN'S

INSANELY DELICIOUS STICKY,

NUTTY NOODLEy Expands brand awareness, gains fans from the influencer’s
g audience, breaks through the noise with organic-seeming
. content, builds authority, drives purchase decisions, and
reaches the target audience effectively.

N\

4

BLUE APRON
X

CHR/SSY

TEIGEN * Speaks to Generation Z, giving an excellent opportunity to meet

on their terms
¢ Social media is the #1 channel to reach Gen Z consumers

* 93% of Gen Z spend an average of four hours daily on social media
* Preferred channel for product discovery

Potential Drivers:

Potential Drivers: e Brands | love & trust

e Brands I love/trust * Suits my lifestyle

* Makes me feel welcome Makes me feel welcome

« Sense of Community This recipe is both ea * Provides sense of community
delicious. You were born to ace this meal.” é

CHRISSY TEIGEN
* % %k k

60% of consumers trust the product recommendations they get from



Industry Examples & Thought Starters

WARBY PARKER =ve

EVERLANE
How You Wear wowx . wex saour
summerbetter

See what our sleepers have to say...

Wild Patagonia: Traveller review

#WherelTravel

WHICH WAY TO
THE BEACH?

* More social features & UGC content pull through

* Instagram Influencer “testimonials” - builds brand trust by acting as a review

MARRIOTT
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Trends in Email Content & Design

Helpful Content Is At A
Premium

Helpful content has always been the goal.
But in 2023, it is more important than ever.

* Quality information

* Delivers value for the reader
* Helps them achieve their goals

Potential Drivers:

* Brands | love & trust

- Makes My Stay Easier

e Makes me feel welcome

e Meets all my travel needs

30

SMOP BOXESw  ABOUT VS Misf\ns

Always fresh,
sometimes normal.

Organic produce delivered directly to you for
UP 10 40% less than grocery store prices.

MEET MISFITS MARKET

|
bscription box of
inny-looking fruits and
s making it easy and

Hordable for all of us to eat
galthy. We are dedicated to
breaking the cycle of food waste
by helping delicious food find a
" good home. Your home.

HOW IT WORKS

o1

1o s0urce frash cranic (¥0di0e that tarms an stores
cantsen

02
You choose your bos sie d debvery frecuency.
03

190 Golver 0 B of Mistes Mgt LI 1 Your GOKr

Questions?



Industry Examples & Thought Starters

Shop  Refer a friend N
Blue N Your step-by-step guide
Apron now IPhone =va to getting ready for
pre-order.
Step one :
Congrats—you got Away! Now, before you take off, N
e s e e GET

your Carry-On, inside and out. It’s more than just a

e 50% OF

& By

The battery rules
Yaur Carry-On has an ejectable battery that can be
instantly removed if you want to check or gate-check
your bag, and i approved to fly in the cabin with you.
Just open the port, press down on the battery, and it'll

pop right out.
o®

How it works

= = Here’s how it works:
=0t J
COOK
pod

READ MORE

(0]

Open the Apple Store app,
or visit apple.com.

on' have the Apple Stce apg? Downicad # now
swore

Find your power : REIE
We included a wall adapter and micro-USB cord so @
you can charge your battery from any outlet —you'll Get 50% Off Choose the new iPhone

<!, * Member Education videos
- —  *More "How To” educational content in creative layouts
/O\ * Accordion interactive example (p.25) — reader can collapse information not relevant to them and engage with what is
= relevant to them. Helps with reader fatigue.

MARRIOTT V4
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Bonus: Design Trend

Seasonal Scroll Campaigns

J.CREW s e cme son e

THIS

is worth the

SCROLL

These types of emails enhance the reader's digital experience.
They aim to engage readers by encouraging them to interact.

* Eye catching in the inbox

:&»

~K
~

* Fun, interactive, and give a nice break from the usual emails

* Shows another side of a brands personality

NP
/O\

2023 Year In Review
Campaign concept




[
THE PERFECT o e

Make their favorite thing:

VOYAGES

. Follow
- this turtle

PLUS, USE THE CODE "MILLFORMOM" TO RECEIVE
FREE SHIPPING THROUGH MAY 3RO, fs - \
{ .
a9y
h

e I\a wré;to see where

NQ\J A ﬁ\qsﬁb:e}:off to.
(& i; g

Are you
following?

SHOP FOR MOM
" —




34

Additional Discovery
Conversation

©2023 Marriott International, Inc. All Rights Reserved. Confidential and proprietary — may not be reproduced or distributed without the prior written consent of Marriott.

MARRIOTT

BONVOY X



ZADUN, A RITZ-CARLTON RESERVE, LOS CABOS, MEXICO
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