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Content 



Ultimate Ears  
Communications 
Architecture 



• Ultimate Ears emails will be deployed to users who: 
– Purchased and registered UE product(s) 

– Hand raisers (opted-into email via UE site)  

• Email communications will be sent with personalized, 
relevant content that pertains specifically to the 
action/in-action taken by the user or at a point in time 
within their individual lifecycle  

Audience 
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App install 

Blast & Megablast app 
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• Welcome 
 

 

 

 

Lifecycle | 

Tiered Welcome Series  -  Birthday -  Anniversary – Email 
Reengagement Series 

Lifecycle  Program Opportunities 

Triggered messages based on what stage a customer is at in their 
journey with a brand 
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• Product review 
 

 

 

 

 

 

Purchase Cycle | 

Repeat Purchase  -  Customer Survey – Upsell – Cross-sell  

Purchase Cycle Program Opportunities 

Provide education on product purchased and promote cross-sell  
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• Promotional  

• NPI (New Product 
Launch) 

• New feature 

• Contest 

 

 

Base |  

Base Program Opportunities 

Portfolio of communications designed to drive sales by informing and  
engaging recipients 

Seasonal – Social / Influencer – Brand / Stories -  Energy Moments  



Template Module & 
Design Inspiration 
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Branded message header  

Side logo alignment with CTA 



12 

Ask the question 
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Partner exclusives 
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Partner exclusives 
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Content 

Keep audiences 
engaged with 
helpful and fun 
content even when 
not in buying mode.  
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Social 

User generated 
content  



Playbook Ideas 
 

Enhancing the interactive in-box 
experience with the template 
foundation 
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Music 

Convey a brand’s essence 
and values with a distinct 
sound that connects people 
to the brand. 
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The staff  

playlist 
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Animation 

Add an element of intrigue 
and/or surprise & delight that 
isn’t possible with static 
design. 
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What's this… 
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Interactive  

Email 
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The customer 

User generated 
content  

Exclusive content 
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App Content 

Use of app visuals are a 
great way to drive usage 
and increase customer 
satisfaction   
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Knolling  



26 

Scroll  
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Design to Drive Demand 
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Awards 



Competitive 
Landscape 
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Sonos 
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Sonos 



32 

Bose 
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Urban Outfitters 
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Urban Outfitters 



Next Steps 
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Sabrina to provide timeline  

Moving Forward 



Thank you! 
Yes Marketing 


